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“ “To bring the best user 
experience to customers 

through innovative 
hardware, software, and 

services.”

Mission Statement



Major Brands

Besides the most common products you think of, Apple has also acquired:

Beats Electronics
2014

Siri Inc.
2010

Shazam
2018

NeXT Software
1996

AuthenTec
2012

Mobeewave
2020



Financial Performance 



Stock Price



CSR Activities 
● Steve Jobs was not particularly known for philanthropy, highly criticized 
● Tim Cook took leadership in 2011- CSR increased considerable amount

Apple Supporting Local 
Communities
partnered with Bluestone Natural 
Farms in Oregon to transform 
compostable materials onsite to 
organic materials for the farm

Apple Education and 
Empowering Workers
since 2008 providing training courses 
to over 4 million people, competitive 
employee benefit practices 

Apple and Gender Equality 
and Minority Leadership
Tim Cook is the only openly gay CEO of 
Fortune 500 company. He is a strong 
champion of workforce diversity and 
gender equality



CSR Activities 

Energy Consumption
partnered with Bluestone Natural 
Farms in Oregon to transform 
compostable materials onsite to 
organic materials for the farm

Carbon Emmisionsions
since 2008 providing training courses 
to over 4 million people, competitive 
employee benefit practices 

Sustainable Sourcing
 2022 plastic accounted for only 4% of 
packaging, partnered with The 
Conservation Fund to protect 36,000 
acres of forests, suppliers of tin, gold, 
and cobalt.



CSR in 10-K Report

“ The Company periodically provides certain information for investors 
on…its investor relations website, investor.apple.com. This 

includes…information about financial performance, information on 
environmental, social and governance matters, and details related to the 
Company’s annual meeting of shareholders. The information contained 

on the websites referenced in this Form 10-K is not incorporated by 
reference into this filing”



Apple’s ESG Report



Apple’s CSR Effect on Consumers



Consumer Reactions

http://www.youtube.com/watch?v=QNv9PRDIhes


Consumer Reactions



Consumer Reactions on Social Media



Competitors
● Compete in the same/similar areas of consumer 

electronics & appliances. 

● Global Market Share Smartphone (2023): 
○ Apple: 20.1%, 
○ Samsung 19.4% 

● Samsung is well known for its budget phones, which 
tend to be less expensive than the iPhone. Yet, both 
companies’ products outdo one another on elements 
like display, camera, battery, etc. 

● Samsung may win in camera and display tech but falter 
in security and software support when compared to 
Apple. 

● Both offer consumers software and hardware 
solutions surrounding cloud services, personal 
computing, and productivity software. Both operate 
within the technological industry.

○ I.e. MacOS & Safari  v. Windows & Office
○  Their hardware is often compared by 

durability, compatibility, security, etc. 

● Recently (this month), Microsoft has pulled ahead in 
market valuation of $2.903 trillion while Apple has a 
market cap of $2.886 trillion

● “Microsoft has more to benefit from the generative AI 
revolution”- analyst Gil Luria. Apple has started to face 
less demand for it products, including its “Cash Cow:” 
the iPhone. 



CSR Strategies across Competitors - Samsung

Global CSR Vision: ‘Together for Tomorrow! Enabling People!’ The vision focuses 
on empowering people (employees and the community)

Veteran Support02
● Samsung more heavily supports veterans 

with its remembrance and close ties to the 
Korean War with the company’s heritage

● Provides resources to improve veterans’ lives 
is important.

Education Support01
● Samsung Solve for Tomorrow has supported 

over 2,200 schools by offering technology 
and school supplies ($15 million worth)

● Middle & high schoolers use STEM skills to 
aid their communities.

Both Apple & Samsung have programs steeped in Education… yet Apple does not 
have as strong a commitment to veterans or history that Samsung does



CSR Strategies across Competitors - Microsoft

Global CSR Commitments:
Expand Opportunity, Earn Trust, Protect Fundamental Rights, & Advance Sustainability

Diversity & Inclusion02
● Moreover, like Apple, both companies heavily value 

diversity and inclusion (including disability)in their 
employee bases and communities,

● Expanding accessibility and having 
accountability/protection of rights in the supply chain. 

Environmental01

● Microsoft has a major focus in the environment with its 
pledge to be carbon negative by 2030 (same year 
projection as Apple) and remove all historical emissions 
by 2050. 

● Apple has a more detailed approach of carbon removal 
concerning their own products than Microsoft: ‘Proof is 
in the Products.’

Note: Apple & Microsoft further emphasize accessibility with their product features 
than Samsung does



Criticisms

● Labor practices in supply chain
○ Apple’s cobalt batteries are built from 

resources mined by child laborers 
● Anticompetitive Practices

○ Accused of using hardware & software 
limitations that make it hard for rivals to 
compete with iPhones and iPads

○ Apple removed Fortnite from the app store 
after they added a direct payment system that 
allowed players to bypass App store Fees

● Data Privacy concerns relating to products
○ Apple has experienced several significant data 

breaches over the years, resulting in 
unauthorized access to users’ personal 
information

● Environmental impact of manufacturing 
processes

○ Apple has received both praise and 
criticisms for their practices

○ Wasteful in use of raw materials in 
manufacturing

○ “E-waste” created by their products



Tim Cook and Corporate Social Responsibility

●

“We believe that business, at its best, serves the 
public good, empowers people around the world, and 

binds us together as never before.” 



Tim Cook and Corporate Social Responsibility

Member of the Paulson 
Institute CEO Council for 
Sustainable Urbanization 
to promote sustainability 
in China

  

Started to promote 
corporate social 
responsibility after 
becoming the Apple 
CEO

  

The only openly gay 
CEO, which has lead to 
the higher promotion 
of equality at Apple.

    

Cook has a long history 
in electronics, working 
with Compaq and IBM 
before coming to Apple.



Tim Cook and Corporate Social Responsibility

“We believe that business, at its best, serves the public good, empowers people around the world, and 
binds us together as never before.” 

● Cook has a long history in electronics.
○ IBM for 12 years leading manufacturing and distribution.
○ Moved onto Compaq as the vice president of corporate materials.
○ Before becoming CEO at Apple he was the COO responsible for sales and operations.

● Member of the Paulson Institute CEO Council for Sustainable Urbanization to promote sustainability in 
China

● Started to promote corporate social responsibility after becoming the Apple CEO
● The only openly gay CEO, which has lead to the higher promotion of equality at Apple.
● Responsible for the increase in CSR activities at Apple.
● Successfully balances financial objectives and purpose of the business.



Our Perspective

● Since Tim Cook took over, Apple’s CSR activities have overall been very 
beneficial to the brand, its performance, and public perception.

● The criticism/mistakes Apple has faced have not outweighed the success 
of the brand.

○ People are still purchasing Apple products more than ever.
○ With Apple continuing to be on the forefront of cutting edge technology it is likely this will 

continue
● Apple should serve as an example for other companies to prioritize CSR to 

the same extent and to conduct business for good
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